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Designers reveal secretS .. 

Bold designs from Hawaii are featured in these two dresses 
. In the by Ross 

ByJaneMoody _ 
, Ever wonder about the high -

cost of clothing these days? Read 
on for some clues as to why. 

·Celebrating the "Festival of 
Fibers,'' the Academy of ArtS is 

. presenting "Image Hawaii," a 
series of lectures and displays 
the garment industry in Hawaii. 

Speaking Wednesday night, 
Nov. 2, were representatives· 
from four · prominent . garment 

Space . age calendars 
By Dave Richardson . 

. Starting Monday the Data 
Processing Club will . be selling 
'computer-printed . calendars in · 

• • g1ve sem1nar 
·By Cindy Yonehiro 

The Secretarial OfficELProce­
dures class held a "Secretaries 
BreakfastSenlinar''' at the Lehua 
Room of .the Ala Moana Banquet 
Hall Friday, Nov. 4. ' 

Guest speakers from the . 
community presented their _view 

· of the role of the secretary in the 
business world toda}". 
. This week another seminar is 

. planned with business executives 
to find out what executives 

·'demand of secretaries. 
Speakers at the Nov. 4 seminar 

included Pat Sterrect, executive 
:secretary to the president and 
vice-president of Foremost Dair­
ies Hawaii, Ltd.; . Madeline 
Chang, executive secretary at 
i\ahala Hilton Hotel and presi• 
dent of the National Secretaries 
Assn., Hawaii Chapter; Aileen 
Tang, secretacy to the manager 
of reservations at Western Air­
lines and Loretta Ing, executive . 
secretary to Mayor Frank Fasi. 
Fasi. 
_ Moderators of the panel discus-- · 

sion were Pauline Uru and Lyn­
ette Muraoka. 

the student lanai. The money 
raised will be used for scllolar­
shios and ·club actiVities. -

"Making a Computer-printed 
calendar is very ·simple," said 
Carys Battersby, data processing 
paraprofessional. The first part 

·of the process involves drawing · 
the desJgn, she said. 

'fhen the design is put on a 
printer line-spacing chart which 
looks like graph paper with num­
ber's on one side of it. The num­
bers corresponding on to the 
spaces on the design are punched · 
on data cards on a key punch ma­

Which looks like a type-
writer. · 

Then a ·test program is run to · 
check for errors. If there are no 
errors the program is stored in 
the computer. 

Each calendar is given a code 
name to make it easy to .recall it 
from the computer. There are 
nine different calendars to choose 
from. All can be personalized if a 
student wishes. 

· Running a personalized calen­
dar goes something like this. The · 
person calls up the calendar on 
the computer using the code 
name. The· computer will then 
print it up until it comes to 
personalized section. Then the 
computer asks how many lines 
are needed and what the message 
is. . . 

A can be run off in a 
matter of seconds. The cost of 
calendars is 50 cents for 
unpersonalized and 75 cents for 
personalized up t.o 12 letters per · 

"houses" in Hawaii. . makes many trips abroad and 
. Dorothy Rockhausen. a stvlist feels that Asia is an "unending 

from Vonham Textiles was the source of beauty." He picks up 
first to speak. Japanese scrolls, enameled , 

"We're what you miJdlt call the cigarette boxes keychains, and 
converters," she said. "We turn anything else that happens to 
plain fabric into prints.'' . . his eye, and makes a pat-

Vonham has 12 "in house" tern from it. 
designers and also works with "There are four aspects to 
some designers in Japan. These creativity" says Rochlen" ( 1) the 
designers have worked closely - need to succeed, (2) freedom to 
with all of _the 130-140 garment ·fail, (3) trained skills or discip-
manufacturers in Hawaii at one line, and ( 4) timing. 
time 'or the other. "The reason my 'jams' are so 

The process goes something popular ·is that my timing was 
like this; Rockhausen will call up perfect The public was ready for 
a manufacturer and together them., 
they will look at thousands of de- Uke anything else; the industry 
signs and patterns. can be frustrating. Many times · 

"Communication is very designers will · have ·to forego · 
impOrtant here," says Rockhau- their personal taste it 
sen. "Many questions will come will not sell. Colors must be 

· up such as what season are they turned into public demand." 
· protecting for? what age group? Rochlen says, "I have a lot of 
time schedules must be niet, and things I want the marketplace to . 
more." recognize -and then I .end up 

Once a oaitern is decided on, it making the things the market-
is out on a piece of fabric to see -place wants to recognize.'' 
how well it looks on the texture of He does see a change in cloth-
the material, how well it flows ing styles for men in the future_, 

and generally how wen they take though. 
to each other. Then it is sent off to ''It will come in Hawaii through 
Japan to be printed. Most the backdoor of swimwear and 
companies deal with ' the junior level male will initiate 
printers because they are more these new styles." 

. reliable and sympathetic to the Kiyomi is a stylist from 
demands of the customer than Iolani Sportswear. She works 
A!Derican companies. closely with Dorothy Rockhausen 

The printer sends back a . 1
' in choosing fabrics and patterns 

"Strike-()ff", a panel, 24". wide in for her line. Once a manufacturer 
each of the chosen colors .. If the orders a pattern, they have the 
pattern requires a wider strike- "rights" to it .for a certain length 
off there is a surcharge. Desi- of time, usually a 90-120 days, but· 
gners take this into considers- little change is needed to change 
tion when choosihg a pattern. the copyright. 
·Then an order is sent in for ·3000- · Many things are on Hirose's 

· 6000 yards of material. mind when she chooses a pattern. · 
for "Surlline·Hawaii" "I try to Choose a pattern that 

is Dave Rochlen. He gets -his can be used 'for a wide cross-sec- . 
ideas from any number of places tion of ages and colors that are 
and is contihously inspired by ,appropriate for the season we 
all that is around hiin. Rochlen . are projecting for. For instance,. 

holiday clothes are much brigh- -
ter colors." 

Paul Van Voorhees actually 
turns these materials into the 
clothes that you've been buying. 
He is the designer for Malahin1. · 

"The secret of a successful 
designer is to be able to. break the 
rules and get away with it." · 

Van Voorhees starts out with 
·sketches that-his associates make 
from the ideas they get while 
shopping around town. With a 
remnant of the Van 
Voorhees makes a "drape". 
snipping, cutting and fitting his 
siZe eight mannequin. 

He leaves it · alone a fe"tV 
days to see if and where it stret- · 
ches or sags. Then it is tried on a 
live model and maybe a couple 
of other women that wear size 
eight. A few more adjustments 
are made and then a hard pattern 
is cut from tagboard. These tag­

pieces are traced onto a 
softer paper and "graded" from 
sizes four t.o 18. Each size is color 
coded. 

"There are about six or eight 
different ways to grade, but it · 
depends on the designer, the type 
of material and style which 
method will be used." says the 
man who's been in the business 
for over 20 years. · 
- "It usually takes about one 
hour for each size to be graded." 

These patterns are sent off to 
the cutters who 100 gannents 
at a time, material stacked about 
four inches high. Then these are ' 
sewn up and taken to the stores to · 
be sold. 

So. next time you're out shop­
ping for some new clothes, 

· remember it's not always as easy 
as signing on the bottom line of 
that charge slip. From plain fa­
bric to garment is six to eight 
months. 

Relay 

Do you ever to be a top athlete on your campus? 

Well, your 

EVENTS 

· Dec. 2, 3, eves - Free beer, entertaIn­
ment, U H Campus 

Dec. 3, 4 - KCC teams compete with 
each other on UH campus 

Jan. 1 - teams from Hawaii schoolS­
compete for state ·title. Team wins 
trophy and tee shirts, warm ups. 

March- Hawaii winners compete in the 
regionals in Calif. 

May- regional winners· compete in the 
nationals in Fla. (trips to be paid for 
by 

I . 

QUALIFICATIONS 
1. · Turn in· registration forms and 

liability release to Don Fujimoto, 
Pensacola campus, 855-l, by Nov. 2& 

2. Have a 2.0 GPA 
3. Not be a member of any- varsity or 

pro athletic team 
4. Be a full-time student 

TEAM COMPOSITION 
4 men, 2 women, plus alternate from. 

each sex Secretarial Office Procedures 
is the final course in secretarial 
science. line. .. ...................................... 
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New style in music 
November 16, 1977 

..., 

Jazz makes come&aclc 

John Madrid (left) with Boz Scaggs after a concert 

By Heidi Siefert 
\ 

"Dance music is dying out. 
People like to hear changes. Mu­
sic comes in cycles and the trends 
and styles are changing." 

John Madrid, a Boz Scaggs. band 
member presently. vacationing in 
Hawaii. · 

"Boz's music is eventually 
changing to 'white soul' which 

,_ John defines as a jazz, blues tpe 
These were comments made by of music. His writing at this per-

·Tea ceremony: 
By Micki DiMeo 

Wa (peace), kei (respect), sei 
(purity) and jaku (tranquility); 
these are the four principles of 
the Japanese tea ceremony. 

Directly ])ehind the East-West 
Center at 1170 East-West Road 
lies a Japanese garden. At th~ 
mauka end of the garden is a 
small building called Chashitsu 
Jakuan, the only authentic 
Japanese teahouse in the United . 
States. lt was donated. to the · 
Universjty of Hawaii by Mr. 
Sochitsu Sen, the 15th generation · 
grand teamaster of Urasenke 
Konnichi~m. 

It was here that Mr. Kondo, a 
,J-apanese instructor at KCC, 
made arrangements for his class 
and members of the Japanese 
Cultural Club to take part in a 
Japanese tea ceremony. . 

The tearoom itself is very 
simply decorated. The floor is 
lined with tatarili mats. In one 
corner, on the wall, is a scroll. To 
the left of the. scroll is a small 
vase containi:J:l~ one flower. 

There is a reason for this 
simplicity of design, as there is 

. for every gesture ·and movement 
in the ceremony. · 

Everything is done in a manner 
that will relax the mind and 
remove it from wordly problems 

' of the moment. 
'There is one scroll to 

conce_ntrate on; one perfect 
bloom appropriate to the 
occasion. Flowers change 
according to the season. · 

Guests sit on their knees in a 
circle. Shoji napkins are supplied 
to each. , ' 

Next, a large bowl of 
sweetcakes is passed. When the 
sweetcakes have been eaten,· the 
black-kimonoed teamaster 
makes his appearance. 

In this case, it is Mr. Yoshi 
· Ogawa, of the Urasenke School of 

Kyoto, Japan. 
Silently he approaches and 

kneels before the brazier~ His 
every· movement from then on is 
observed by the guests; 
everything must be precise. The 
scalding of the bowl and ladle,the 

New· courses 
By tindy,Yonehiro 

Two new courses, Business 25 
(Small Business Management) 
and Merchandising 35 ( Prin­
ciples of Wholesaling) will be of­
fered in the Spring. j 

The prerequisite for Business 
~ is Business 20 and Manage­
ment 20. There is no prerequisite 
for Merchandising. 

Business 25 will be a practical 
approa'ch to small business 
management in planning, 
organizing, controlling, operat­
ing and closing a business 
establishment. Emphasis will be 
on preownership, planning and 
financial projections, opportuni­
ties, as well as risks, government 
requirements such as tax and 

licensing, and cost control of 
pricing, said Lawrence Shlinazu, 
instructor in business education. 

Merchandising 35 will be a sur­
vey course in the structure of 
wholesaling. The study of the 
various classifications, effi­
ciency, responsibilities in the 
wholesale sector, management of 
price competition, space alloca­
tion and price control, manage­
ment science and wholesaling 
will be included. · 

According to Shimazu, the 
same courses offered at the U .H. 
would cost anywhere from $60 to 
$190. 

Instructors will be T.W. Boine 
for MerchandiSing 35 and Shima-
zu for Business 25. . 

ioo often reflects many of his per­
sonal experiences and he· often 
writes songs based on people he 
has known," John said. 

John has played with Boz for a . 
year and a half and-has recently 
come back from touring with Boz 
in Europe. 

He went on to tell a little about 
a typical Boz concert. "Audience 
reactions to Boz's music are dif­
ferent depending upon the state 
or country he performs in, Jolm 
explained. For example, }leopl~ 

- on the West Coast· are mellow, 
whereas those on the East Coast 
tend to be rowdy, ·he said. The 
music selected witb this in mind. 
"We want to keep the audience in 
an action state and in turn the 

. ·audience keeps the band up by 
applause," he said. 

"Music is a mirror image of 
how people are feeling," John 
said. During periods· of war or in 

. chaotic times people want to hear 
hard rock as a way to spur them 
on, to fight hard for what they be-
1ieve, or to provide feelings they 
can empathize with, -he 
explained. 

During the middle '60's when 
the coWltry was preparing for 
war the military had a strong 
influence on music ·with ROTC 
bands, military type parades, 
and ' police bands. It was during 
the late 60's when we were at war 

that the multi-super concerts 
began such as Woodstock, he· 
said. 
· Performers during this period· 
such as the Beatles were playing 
a type of music to "mellow people · 
out and get them through the 
war,. whereas Led Zepplin was 
playmg the harder acid rock," he 
said. . 
. John termed 1968-71 to be the 
roughest years and a major turn­
aroWld period in music. This 
change -was from a· martial type 

- of music to more of an easy 
listening style. 

"Since the war ended there was 
no place for war tWles. As a 
result people were looking a.for a 
different interpretation in -music 

' which Jolm defines as messages 
in music. People war1ted a song 
that would tell a story or relate a 
certain feeling. Stevie Wonder, 
Chicago, . and Blood Sweat and 
Tears were described as being 
the pioneers of messages in 

· music at that time. · 
The next few years John terms 

as being the Coolant and East · 
Listening perio4s when perfor­
mers such as ·Carpenters, Paul 
McCartney and Stevie Wonder 
were popular. 

Music again took a turnaround 
during the middle '70's when 
stringed instruments became 

popular and classical music 
came in. "Danny's Song" is a 
good example of this and so is this 
year's popular "Star Wars," 
John explained. John didn't seem 
to think that classical period has 
fully peaked yet. , 

John first picked up the trum­
pet at the ageof seven and since 
then has been very successful. 
Beginning with "Blood, Sweat 
and Tears" in high school, he's 
since played with people such as 
Buddy Rich, Dick Jensen and 
Stan Kenton. 

When not on tour John is often 
found 'playing in Waikiki night- · 
clubs. 

Boz is a great band leader; he 
wants his players to expand, to 
have a chance to express their 
individuality . and eventually go 
out on their own," John said. 

"By being with Boz I'm really 
taken care of and don't have to 
worry about the show ever being 
a disaster or the fans decoming 
disinterested," he said. · 

After selling four million copies 
of the "Silk Degrees" album, the 
band is now working in Los Ange­
les recording a new album for 
Columbia records that should be 
released soon. 

Boz will hopefully be coming to 
Hawaii for a concert in February,. 
John said. · 

8 tranquil retreat 
position of the utensils, the 
proper temperature .of the water, 
the correct amount of powdered 
tea; these are the ~ecisions and 
artistry of the individual 
teamaster. 

There are also formal rules.for 
the guests to follow. 

The tea is presented with the 
decorative side of the bowl facing 
the guest and is passed to the left. 
The gues~ places both . hands on 
the mat and bows deeply. The 
appropriate remarks are ''Osaki­
ni (Excuse me for drinking first) 
and "Otemae chodai itashimasu. 
(I will humbly accept the 'tea.)" 

The chawan (bowl) is then 
raised. A slight bow is made in 
thanks for the tea. The bowl is 
then placed in the palm of one 
hand and turned clockwise twice 
with the other to avoid drinking 
from the front. 

Mter drinking the tea in three 
swallows, the ~wl is again 
turned and placed on the outside 
mat. · 

Tea was brought to Japan from 
China in the middle of the 
eleventh century and was 
originally used for medicinal 

- purposes. Later it was used in 
religious ceremonies. 

When it finally filtered through 
to the masses, great contests to 
identify the brand and origin of 
the tea with extremely expensiye 
goods as prizes took place. In 
short, it became a gambling 
event. 

Because of this, action was 
taken to regulate the ceremony. 
Chado or "the way· of tea" 
gradually evolved. The rules 
became very formal and rigid. 

·sen Rikyu (1502-1555), is 
credited with having combined 
different facets of previous 
practices 'to make it the "highest 
aesthetic art in Japanese 
culture," according to Mr. 
Ogawa. 

"It is a simple yet serene 
practice. It combines the spirit of 
art, morality, philosophy and 
religion." 

Patience is the key word as teamaster Yoshi Ogawa prepares tea for 
ceremony. -

according to the age and 
character of the guest.'' 

Any group of 10 or may make 
arrangements through the U .H~ 
College of Continuing Education 
to experience a Japanese tea 
ceremony. 

The Japanese Cultural Club 

.Photo by Ross Shiraki 

meet every Wedne¢ays from 
10:30to l1:20a.m. on theewa·side 
of the Student Lanai. 

The officers are: President, 
· Patsy Oshiro; Vice-president, 

Debbie Martinez; Secretary, 
Lisa Wong and Treasurer, Mark 
Chinen. · 
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