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Web Designing for Dummies

Entertainment

Lisa Lopuck’s presentation at UH Manoa

by Ivar Sarapu

Want to design web pages
but feel like you’re a dummy?
Or do you think you’re pretty
good at web design but want to
fine-tune your web design skills?
On March 13, Lisa Lopuck,
web designer and author, gave a
mostly-professional web design
and graphics crowd at UH
Manoa’s Art Auditorium a high-
energy multimedia presentation
centered on Macromedia’s web
developer software products.

Her accomplishments pre-
cede her. She is the author of
Web Design for Dummies, the
Adobe Systems trainer for web
page design, and a member of
Macromedia Fireworks Advisory
Board.

So let’s cut to the chase. Here
are the highlights and lowlights
of her presentation, simplified
for quick and easy reading for
all you techies and tech-wanna-
be's:

When designing a web site

keep in mind how the user will
see the site workflow process.

Home pages and sub-pages
should have the same basic ele-
ments:

What is the name of the com-
pany? What do they do? How
many sub pages will you have?
Which tag-line best describes
what the company does?

Combining primary and
secondary navigation func-
tions:

Direct the viewer where it is
important for them to go with
clearly laid-out navigation bars.

Building a content outline:

Listings. Create content wish
lists of all the user options you
will use to map the site, direct
the user and accomplish your
site goals.

Groupings. Group similar
information under a maximum
of five to seven choices.

Prioritize. Groups into sub
groups, and sub-sub groups with

five to seven resources each.

Make a long wish list includ-
ing:

Solutions: services you will
provide business clients.

Utilities: site map, search
box Use wire frames and out-
lines to diagram your choices in
Ilustrator or Freehand. Present
them to clients in Adobe PDF
files. Goal: to show the detail of
every page.

Content: image branding Pri-
mary and Secondary Navigation
should be interactive (use Flash
rollovers).

Place a small corporate logo
in the upper corner of the site,
“Above the fold placement” (an
old newspaper term for placing
the main story line within the
upper 50% of the page).

Hint: Look online for
shareware called More at
www.outliners.com. This archaic
freeware is perfect for immedi-
ately creating a hierarchy chart
from simple outlines. Copy the
charts into Freehand or Illustrator
to add your company
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FASHION TIP #1

START WITH A GOOD-LOOKING
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look, feel and branding
graphics.

Anatomy of a
Homepage: A corpo-
rate homepage should
have the following:

Logo and tagline.

Message, branding:
benefits of its products
and/or services

expressed in two sen-
tences or with bullets.
A Welcome blurb (not
necessary, but some
people feel better read-
ing them). Quick lines
to “good stuff”’ (to
accommodate business
and marketing depart-
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ments. Direct user traffic to
where they want to go, instan-
taneously). Primary, second-
ary, and tertiary navigation
(a must-have on all good sites).
Search box, Login, Registra-
tion forms or links.

Complete a design template
for the home page and one for a
sub page. Then give them to the
engineer or graphic designer
and wait for the finished prod-
uct.

A good example of a home
and sub page combination is at
www.illuminations.com
(candle store). They change the
home page to sub page naviga-
tion only once.

The Anatomy of a Sub
page: Logo and tagline. Pri-
mary, Secondary, Tertiary nav-
igation. Search box, login box.
Use an appropriate Section title
(for example, use candles, not
lighting stuff if your are selling
candles).

Visual Design Strategies:
Establish visual priorities on-
screen. Group similar or alike
treatments together. (For exam-
ple, make all buttons look click-
able, and give buttons a similar
treatment all in the same area).
A good site example to look at
is www.starbucks.com.

Nest elements to show they
belong to a module. (For

example, look at www.
nationalgeographic.com
Include sufficient

breathing space (white space)
around objects. Let certain
things float, use white (or black)
space for additional drama.

Keep all the main ideas
above the fold.

Navigation Guidelines:

Create a sense of place, a
feeling of exactly where in the
site the user is at all times. Uti-
lize hot buttons to show where
they came from and where they
are.

Differentiate clickable from
non-clickable buttons. Don’t
make some placeholder buttons
appear clickable when they are
not!

Keep logos and buttons con-
sistent! Clicking on a button
should take the user to a sim-
ilarly named page, not a page
with another name.

Navigation Strategies:

Cross-navigation tabs. (For
example, www.eBAY.com,
enumerates all the different
places to go to at their site).

Color-coded tabs are okay
for very small sites, but how
many different colors can you
effectively use off the color
wheel at one time? Three?
Four? If you try including eight
or more colors you will have
a Rocky Horror Picture Show
on your hands. Especially bad
choices include bright yellow
and dark green. Stick to light
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colors. In fact, Lopuck said, per-
haps sometimes you should drop
the color idea altogether.

Breadcrumb trails (remem-
ber Hansel and Gretal?). Provide
a user’s lifeline to retrace their
steps and easily cross-navigate.
Show all hotlinks for users to click
on to go back where they came
from. (Look at www.yahoo.com
and how they use this concept: the
previous links are all capital let-
ters while the current page is in
standard case.)

Metaphors are good for logos
and small graphics, but if the
birdcage manufacturer wants a
birdcage-looking site with the
cage elements as their hot links,
don’t do it! This only confuses
people, takes up too much valu-
able browser real estate, and hin-
ders usability.

Serious web illustrations need
vector-based graphics created in
Adobe Illustrator or Macromedia
Freehand. Forget Flash drawing
tools because they are not as sharp
as those found in serious vector
programs like Illustrator or Free-
hand. Use Adobe PhotoShop for
all serious bitmap editing.

Fireworks allows you to import
bit map images or vector graph-
ics without losing their vector
status. Fireworks operates like an
Ilustrator program. Use the frame
function to highlight rolled over
hot linked text, then use the slice
tool to chop the layout into a table
structure. Slicing isolates parts of
the layout to apply unique inter-
actions. Behaviors are predefined
Java Script functions.

Forget about web safe colors.
How many people still use eight-
bit (only 256 colors) monitors
anymore? Very few. Go ahead and
use any adaptive pallet you desire.
If someone is using an eight-bit
monitor, the video card will dither
the object colors to the nearest
ones anyway.

What Fireworks creates, Mac-
romedia Dreamweaver publishes
on the Web for the far-flung
workgroup. Export the completed
Fireworks file in a subfolder (Fire-
works places the file in an Image
folder) to Dreamweaver for new
background colors, additional text,
and uploading with an ftp pro-
gram.

Get creative with your image
tags so the search engines will
move your site up on the list of
hits.

Don’t attempt to include drop-
down boxes and such in DHTML
if you have flash animations run-
ning on your site. The cascading
style sheets won’t occur over a
flash movie! Even though not all
users have Flash plug-ins, it still
makes sense to use Flash anima-
tion.

You can reach Lisa via E-Mail
at: Lisa@Lopuck.com.




Announcements

UPCOMING OSA EVENTS
Movie Day: April 3, Wednesday,
10 a.m.-2 p.m.

CD Spin Day: April 4, Thursday,
10 a.m.-1 p.m.

LUNCHTIME ADVISORS
Got a quick question regarding
your academics? Lunchtime
Advisors will be present in the
cafeteria from 11 a.m.-1 p.m. on
May 1.

RAINBOW BRIDGE

On April 5, from 8:30 a.m.-1
p.m. UH Manoa will offer pro-
spective students the opportunity
to visit the campus and attend
the Academic and Student Ser-
vices Fair in the Campus Center
Ballroom, tour the campus with
UH Student Ambassadors, and
learn about the following
programs: Admission Process,
Architecture, Arts and Sciences,
College of Business, College of
Tropical Agriculture and Human
Resources, Education, Engineer-
ing, Nursing, School of Hawai-
ian, Asian and Pacific Studies,
School of Earth, Science and
Technology, Social Work, and
Travel Industry Management.
Please contact Gemma Williams
at 734-9180 or  email
gemmaw @hawaii.edu or Josely
Yoshimura at 734-9552 or email
joselyny @hawaii.edu.

COMPASS, ENGLISH, AND
MATH WORKSHOPS
AVAILABLE
Are you ready to take the COM-
PASS placement tests that are
required by all UH Community
Colleges? If not, join fellow stu-

dents to prepare for this critical
test and find out your strengths
and weaknesses by signing up
for one of the following COM-
PASS test workshops:

May 11, Saturday: 10 a.m.-1
p.m.

June 29, Saturday: 10 a.m.-1
p.m.

July 11, Thursday: 4-7 p.m.
August 3, Saturday: 10 a.m.-1
p-m.

(There is a $25 fee for the COM-
PASS workshops.)

Do you know how to avoid and
correct the five most common
mistakes in grammer and the five
most common mistakes in punc-
tuation? Learn how at one of the
following workshops:

Grammer Brush Up: May 22,
Wednesday, 6-7:30 p.m.
Punctuation Brush Up: May 29,
Wednesday, 6-7:30 p.m.

(There is a $15 fee for the Gram-
mer or Punctuation Workshops.)
Not sure of your math skills?
KCC offers three, six-session
computer-based workshops to
help you prepare for the math
placement placement test. The
first session has already begun,
but you can still sign up for the
second or third session. Math
Brush Up Workshops are:
Second session: May 14, May
16, May 21, May 28, June 4, and
June 11.

Third session: July 2, July 9,
July 11 July 16, July 23, July
30.

(There is a $75 fee+$25 mate-
rials charge for the Math Work-
shops.)

To register, call 734-9211, or
visit the KCC College Infor-
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mation Office in ‘Ilima 105C.
For more information about the
workshops , call Dianne Ida at
734-9597.

CALLING ALL STUDENTS
INTERESTED IN BEING AN
EDUCATION MAJOR
All Pre-Ed students and others
interested in entering the field of
education can join Pre-Ed stu-
dents on Wednesday, April 3, at
10:30 -11:30 a.m., in Naio Com-
puter lab for a computer presen-
tation by a UH graduate student
in education and a specialist in

technology in education.

TRANSFER WORKSHOPS
The following are the Transfer
Workshops in April.

Time: 12:15 - 1:15 p.m. (all ses-
sions on campus).

April 1: Hawai‘i Pacific Univer-
sity-Business Programs in ‘Ilima
202B.

April 8: UH Manoa—Psychology
in ‘Ilima 202A; Business - Ilima
202B.

April 15: UH Manoa-Arts and
Sciences Dept., in ‘Ilima 202A;
Nursing in ‘Ilima 202B; UH
West Oahu—General in ‘Ohi‘a
Cafeteria, 11 a.m.-1 p.m.

April 22: Workshops to be
announced.

April 29: University of Phoe-
nix—General in ‘Ilima 202A;
UH Manoa—Medicine in ‘Ilima
202B.

FIRST-YEAR EXPERIENCE
(FYE) LOGO CONTEST
FYE Task Force is a team of fac-
ulty, staff, and students that strive
to increase successful experi-

Employment Opportunities

JOB CONNECTIONS CLASS
SCHEDULE
Goodwill Industries of Hawaii,
Inc. is offering free employment
preparation and job placement

assistance. Participants have
access to a wide variety of job
search tools, such as computers,
printers, copy and fax machines,
daily newspaper, telephone, and
a reference library. The classes
are held at Goodwill’s Island
Career Center, Nakolea, 1020
Isenberg St. For more informa-
tion and class registration call
946-WORK (9675). The class
schedule is as follows:

April 8-18

May 6-16

June 10-20

July 8-18

August 5-15

September 2-12

October 7-17

November 4-14

December 2-12

MAKING CAREER
CHANGES
WORKSHOPS
If you have been recently laid-
off on account of the 9-11 trag-
edy, these FREE workshops are

designed for anyone, not only
KCC students. These workshops
will help in career planning and
exploration, time and stress man-
agement, and job search skills.
If you qualify for the Workforce
Investment Act (WIA), you may
call 734-9500 to sign up for any
of the following:

Interview Techniques: Wednes-
day, April 3, 12 noon-1:30 p.m.,
‘Ilima 202B

Coping With Job Loss: Wednes-
day, April 10, 12 noon-1:30
p-m.,‘Ilima 202B

Internet Job Search: Wednesday,
April 17, 12 noon-1:30 p.m.,
‘Iliahi 228

Career Assessment True Colors:
Wednesday, April 24, 12
noon-1:30 p.m., ‘Ilima 202B

JOBS ON LINE

The KCC On-Line Job Place-
ment site was launched on Janu-
ary 21. Be sure to check to the site
at  http://www.kcc.hawaii.edu/
services/jobs. Please remember
it is a work in progress, so do
give your feedback by sending an
email to gemmaw @hawaii.edu.

FOCUS I
Do you have lots of questions
regarding the career path you
would like to take? Then try
FOCUS II. The new version of
the FOCUS 11 is installed on the

computers in the Maida Kamber"

Center, ‘Ilima 103 or in the
Library, Lama 101. This comput-
erized inventory can assist you
in identifying your strong inter-
ests, skills, and values to guide
you in deciding on your major or
career.

For more information about
whom to contact for the follow-
ing listings, please see Gemma
Williams or Ken Kepo‘o in the
temporary Job Placement Office
at Olona 107 or call 734-9180/
734-9514 to make an appoint-
ment.

RECYCLING PROGRAM
COORDINATOR

Rate of Pay: $30,000-35,000
Schedule: Full-time, 40 hours/
week
Location: MWR Department,
Building 19, Naval Security
Group, Kunia Hawai ‘i
Area of Consideration: O‘ahu
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ences and retention of first year
KCC students. Our philosophy
can be reflected thrcugh FYE’s
Guiding Statement.

First Year Experience Guiding
Statement (DRAFT)

In keeping with KCC’s philoso-
phy, which encourages students
to “Kulia i ka nu‘u—Reach for
the highest,” the First Year Expe-
rience (FYE) Program sets out to
welcome students from all levels
of preparedness and experience
and serves as a bridge for their
transition into college. The pro-
gram will provide students with
a map and the learning tools,
training, and support necessary
for a successful journey toward
academic and personal success.
Upon completing the first year,
students will have the direction
and the skills necessary to move
forward on their learning, and
personal paths. Having this solid
foundation, students will be able
to “I ka mua aku, kulia I ka
nu ‘u—From this point on, reach
for the highest.”

As a committee we want to
make our presence known by
having our own FYE logo. We
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are organizing a KCC campus-
wide logo contest and the winner
will receive a $100 gift certifi-
cate to Borders Books and Music
and their design will be used for
most marketing efforts and var-
ious materials for distribution.
The guidelines are as follows:

1. Must be an enrolled KCC stu-
dent in the Spring 2002 semes-
ter

2. Logo should reflect FYE’s
Guiding Statement

3. If you are including the col-
lege’s name, submit two logos
one with Kapi‘olani Community
College and another with Uni-
versity of Hawai‘i, Kapi‘olani
4. Include full name and contact
information—phone  number,
e-mail address, etc.

5. Submit by April 12, Friday, 3
p.m. in ‘Ilima 205

The logos will be on display
from April 15 to the 19 in the
cafeteria and will be judged by
students, faculty, and FYE Task
Force members. The winner will
then be announced by April 25.
If you have any questions, please
do not hesitate to call Sheldon
Tawata at 734-9510.

Need to brush up for your CCNA exam?

Net Lab

Cisco router lab rentals
Low rates and comfortable study environment
Multiple router/switch setups also available

685 Auahi Street #202
Call 721-4296 to schedule lab times

wide, no relocation expense
allowance

Duties: Responsible for main-
taining recycling center to
include processing record keep-
ing, and general up-keep. Coor-
dinates composting program;
assists with ground maintenance,
and general upkeep of base.
Prepares collection schedules,
assists in educational programs
and provides input to manage-
ment. Responsible for directing
and assisting subordinate per-
sonnel in collection and baling of
recyclables. Responsible for on
the job training of subordinates.
Ensures that all safety standards
and procedures are followed.
Qualifications: Knowledge of

nformation, go to the Job Placement Office at ‘Ilima 103

recycling program goals and
objectives. Must be familiar with
safety practices associated with
the operation of recycling and
ground maintenance equipment.
Must be able to work indepen-
dently, follow instructions, and
utilize computerized programs
and processes. Experience in
supervising personnel desired.

PART-TIME TELLER
Rate of Pay: $8-8.50/hour
Schedule: Must be available
Monday through Friday prefer-
rably between the hours of 10
a.m.-2 p.m.

Location: Downtown and Kai-
muki

@ 1anaka of 1okyo Restaurants
is now hiring enthusiastic team players
for the following positions.

HOSTS/HOSTESSES - BUSHELP
SERVERS - MANAGERS

For consideration, call for an appt. at 922-4233 or
apply in person at King's Village, 3rd Floor.
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